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1. TYPE OF EVENT : Alumni Talk  

2. TITLE OF THE EVENT :          “The Future of Digital Marketing: Trends & Innovations”  

3. RESOURCE PERSON :  Mr. AMAN ARYAN (2022 BATCH ALUMNI) 

  Founder, EA GROUP OF COMPANY Bangalore 

 4. EVENT SCHEDULE :           21st March 2025 (Friday) at 10:00 AM 

5. VENUE   :           APJ Kalam Hall 2nd Floor, RRCE 

6. TARGET PARTICIPANTS:      3rd Year B.E students 

7. NUMBER OF PARTICIPANTS: 206 

8. PROGRAM OUTCOME:  

**The Future of Digital Marketing: Trends & Innovations – Alumni Talk Report* 

**Introduction: **  

The digital marketing landscape is in constant flux, driven by rapid technological advancements and 

evolving consumer behaviors. This report summarizes key insights from the seminar "The Future of 

Digital Marketing: Trends & Innovations," focusing on the emerging trends and innovations that will 

shape the industry in the coming years.  

**Key Trends and Innovations:*  

**Artificial Intelligence (AI) and Automation:** AI is revolutionizing digital marketing through 

personalized experiences, predictive analytics, and automated workflows. The seminar emphasized 

the growing importance of AI-powered chatbots, content generation tools, and programmatic 

advertising. 

**Personalization and Data-Driven Marketing:** The ability to collect and analyze vast amounts of 

data enables marketers to create highly targeted and personalized campaigns. This includes real-time 

personalization, customer journey mapping, and predictive modeling. * **The Rise of Immersive 

Technologies:** The metaverse, augmented reality (AR), and virtual reality (VR) are creating new 

opportunities for immersive and engaging marketing experiences. The seminar explored how these 



 
 

technologies can be used for product demonstrations, virtual events, and interactive storytelling. * 

**Social Commerce and Influencer Marketing:** Social media platforms are becoming increasingly 

important for e-commerce, with social commerce and influencer marketing driving significant sales. 

The seminar discussed the evolving role of influencers and the importance of authentic brand 

partnerships. * **Focus on Privacy and Ethical Marketing:** As data privacy concerns grow, 

marketers must prioritize ethical and transparent practices. The Talk highlighted the importance of 

complying with regulations like GDPR and CCPA, and building trust with consumers. * **Video 

and Short-Form Content:** Video continues to dominate digital marketing, with short-form video 

content, such as TikTok and Instagram Reels, gaining immense popularity. The seminar explored the 

effectiveness of video marketing for engagement and brand awareness. * **The Importance of 

Omnichannel Marketing:** Consumers expect a seamless and consistent experience across all 

touchpoints. The seminar emphasized the need for an integrated omnichannel strategy that connects 

online and offline channels. * **Emphasis on Customer Experience (CX):** A positive customer 

experience is crucial for building loyalty and driving sales. The seminar discussed the importance of 

providing personalized support, creating seamless online experiences, and fostering customer 

engagement. **Strategic Implications:** * Marketers must embrace AI and automation to streamline 

processes and personalize campaigns. * Data analytics and personalization are essential for creating 

targeted and effective marketing strategies. * Investing in immersive technologies can create unique 

and engaging customer experiences. * Social commerce and influencer marketing offer significant 

opportunities for e-commerce growth. * Prioritizing privacy and ethical practices is crucial for 

building trust and maintaining brand reputation.  

 

 

 

**Conclusion:** The future of digital marketing is dynamic and exciting, with numerous 

opportunities for innovation and growth. By embracing emerging trends and technologies, marketers 

can create more engaging, personalized, and effective campaigns. Continuous learning and 

adaptation are essential for navigating this ever-evolving landscape. 
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